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Covid-19 disease
evolution in the region
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Latin America has the highest COVID-19 growth rate in the world

. . : 0 :
Growth of COVID-19 cases across Latin America* Country/Region COnTIrmed cases % Growth since
y/rReg th
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* Latin America includes: Brazil, Argentina, Mexico, Colombia, Chile, Ecuador, Peru, Uruguay, Central America (Costa Rica, Panama, Guatemala, Honduras) + Dominican Republic. —



The same dynamics can be observed in terms of COVID deaths

. . : 0 :
Growth of deaths by COVID-19 across Latin America* Country/Region COnfirmed deaths % Growth since
(June 18™) last week
Brazil 46.510 17%
100,000 q == Brazil — Chile Mexico 19.080 24%
% -«= Mexico — Peru Argentina 913 24%
O
« — Argentina — Uruguay =" ... Colombia 1.864 30%
© 10,000 A | T e
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g the world. USA/Canada 125.971 4%
O Europe 184.806 3%
1 . . . . . . . ' ' Total 443.340 8%
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Number of confirmed deaths after the 100t confirmed case, in logarithmic scale.
Source: European Centre for Disease Prevention and Control; World Health Organization. Last updated June 18, 2020. = = I Q v I /_\
* Latin America includes: Brazil, Argentina, Mexico, Colombia, Chile, Ecuador, Peru, Uruguay, Central America (Costa Rica, Panama, Guatemala, Honduras) + Dominican Republic. —



The pandemic will have a strong negative impact on global economy —
Latin America is expected to suffer slightly above average impact

GDP real growth forecast (%) — 2020

12020 (pre covid) M 2020 (post covid) A GDP growth s: A GDP growth
Pre / post covid ? Pre / post covid

Global Growth 3.0 Jj +3.4 -6.4% L,&TAM + Caribbean .52 dj +1.8 -7.0%
China Fl_+25-8 -4.6% Colombia oam 136 -6.0%
India Pl.éﬂ-o -5.1% Uruguay 30mm T23 -5.3%
Southeast Asia* 061 +4.9 -5.5% Peru  Acmmm +3.6 -8.1%
Middle East and Central Asia ogm +2.9 -5.7% Chile 4 5mmm +3.0 -7.5%
Other advanced economies* 4 5 mml +2.0 -6.6% Brazil .5 3 mmmml +2.0 -7.3%
Latin America .5 o g 18 Argentina -5.7_& -4.4%
Japan .5 o TO-° -5.7% Ecuador _g 3 mm TO-° -6.8%
Russia .5 cpmm Tl -7.4% Mexico g6 _j +1.3 -7.9%
USA 5omm +2.1 -8.0%
Euro Zone .75 -] +1.4 -8.9%
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Source: International Monetary Fund (IMF)
*Southeast Asia: Indonesia, Malaysia, Philippines, Thailand, Vietnam, Other advanced economies: excluding G7 and Euro Zone
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Pharma market size and
overview
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The LATAM pharmaceutical market is growing @ 14% in nominal
terms and 6% in real terms (discounting inflation)

Latin America pharmaceutical market (USS billion) — audited and non audited

MAT Q1* 2020 Market size per country Growth
Bl Non Retail Retall NRC U(ﬁc?rr?i%r;f)t. (reUaS|[-) Fnc;nzgj)
[ IRetail (13.6%) BRA 13.8 21.8 +12.2% +8.2%
52.5 MEX 7.4 10.8 +9.4% .
163 SN SR 55 ___________ TS
41.6 . e . e
o) [ CcAlTTTos  EWMss 2% a0%
CHI 1.6 2.5 +4.1%
270 |+10% 20 7 |+14% 33(‘)8 __E_C:L{ ................ 1 _'.4_ ............. 4'.'_7_._._._._._._-.1_%% _______________ I
ew| (640 |O¥Y PR [i0 EEEEN1S  68%  +AG%
URY 0.2 0.3 +4.9%

TOTAL LATAM +13.6%

2018 Q1 MAT 2019 Q1 MAT 2020 Q1 MAT

Source: * Retail MIDAS MAT Mar 2020 Brazil @ PPP; NRC Brazil MAT Mar-20 @ 2 price level; SISMED Colombia MAT Dec-19; Mexico NRC+GSDT MAT Mar-20; NRC Ecuador MAT Mar-20; NRC Peru MAT Mar-20; Estimates for Non Retail Market in other

countries (ARG, C.A.. CHI, URU).
Exchange rate MIDAS: ARG 61.40; BRA 4.43; CHI 802.77; COL 3,516.63; ECU 1.00; MEX 19.83; PER 3.40, URU 39.15, R.D. 53.44.




Jan/Feb 2020 retail sales were in line with pre-COVID IQVIA

forecasts for the region

Latin America retail market actual growth vs forecasted growth pre-COVID

+62.5%

+8.7%

+7.3%

\\\

+11.7% +11.9%
+10.4% +10.3%

+6.9%
+4.8%

LATAM Brazil Mexico Argentina

Source: IQVIA local retail channel country audits February/2020, with Brazil @ PPP

Colombia

IQVIA 2020 vs 2019 forecast growth pre-COVID (%)
B Actual Jan-Feb 2020 growth vs same period 2019 (%)

+6.7%
+5.6%
+3.6% +3.6%
+2.4% +2.3% +2 00
L BN BTN
-1.1%
Chile Ecuador* Peru C.A. +D.R.* Uruguay*

Exchange Rates: Brazil 4.12, Mexico 19.25, Argentina 59.27, Chile 755.75, Uruguay 37.49, Colombia 3,403.56, Peru 3.36, Ecuador 1.00, Central America 1.00, Dominican Republic 52.82
Forecasts from Market Prognosis March/2020 Edition for Argentina, Brazil, Chile, Colombia, Mexico and Peru. *Central America, Ecuador and Uruguay growth estimates calculated by local IQVIA assessments. T I Q v I /_\

11



After the March demand peak in pharmacies, demand began to
stabilize in April, though with high variability per country

LATAM retail market (SU* billion) Growth by country - Apr 2020 vs 2019
10% *
- /\ e ‘Q' @ +1U70 (SU*)
4%
(0]
5
S

26 2 254 262 25 2
-4%
I 7%
-15%

jan-19 feb-19 mar-19 apr-19 jan-20 feb-20 mar-20 apr- 20

_____________________________________________________________________________________________________ ARG L BRA oL MEX
LATAM retail market (USD billion) Growth per country - Apr 2020 vs 2019
el G3w) (USD)
—.—; 5%
7p]
)
=S
C>U l I I I I I I l
-1% 6% 0%
jan-19 feb-19 mar-19 apr-19 jan-20 feb-20 mar-20 apr-20 ARG BRA COL MEX
* Standard Units; Exchange rates: Brazil 4.43, Mexico 19.83, Argentina 61.40, Colombia 3,516.63 = % |Q\/ | A 12

Source: IQVIA local retail audits per country — includes Brazil (@ PPP), Mexico, Argentina, Colombia



Product categories indirectly related to COVID show more

resilience in April, post deman peak

LATAM retail market PN ,
(SU* billion) -~ Swl)
Growth vs. same
month 2019

| a0 |

oo

B OTC not related
to Covid-19

Il OTC indirectly related
to Covid-19

I OTC directly related
to Covid-19

B RX not related
to Covid-19

Il RX indirectly related
to Covid-19

B RX directly related
to Covid-19

Feb-20 Mar-20

Jan-20 Apr-20

* Standard Units; Exchange rates: Brazil 4.43, Mexico 19.83, Argentina 61.40, Colombia 3,516.63
Source: IQVIA local retail audits per country — includes Brazil (@ PPP), Mexico, Argentina, Colombia

LATAM retail market
(USD billion)

Growth vs. same
month 2019

Vool

+11%
+10% K
+9% i VMS
+17%
- cV
+18% ! Diabetes
----- < Asthma
+10%
Jan-20 Feb-20 Mar-20 Apr-20
=IQVIA 13
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What is the expected
forecast after Covid-19?




Delay in launches ~ Price control

« COVID-19 related
government initiative
regarding delay of
regulated price
increase (impact is
exclusive for Brazil)

« Companies delay
launches of new
molecules, line
extensions or new
packs/formulations

« Negative impact in the
short term that will be « Impact is temporary
bottled up for a future and lasts for the
time period, with duration of the impact,
acceleration of launch with no “recuperation”
growth post-crises post event

lllustrative impact of COVID-19
vs baseline forecast grow %

COVID-19 scenarios — key impacts considered

Drop in income
level

« Patient / consumer

income level drops as a
result of a economic
recession

Expected reduction in
market growth and a
shift in the product
mix favoring generics
and cheaper
alternatives

Impact is temporary
and lasts for the
duration of the impact,
with no “recuperation”
post event

Product stocking
by consumer

* A one-time event where
consumers buy more
drugs & CH products
than they need

Impact limited to 2020
and likely to be
partially offset by less
purchases after
stoking period is
over, with limited
overall impact on most
product categories

Most impact already
happened in Mar-20

Quarantine impact

on purchases

* Drop in new therapy

starts due to fewer F2F
physician consultations,
partially offset by
telemedicine

Drop in treatment
adhehence for
chronic conditions
and CH impulse
purchases due to less
pharmacy visits,
partially offset by
increase in B2C e-
commerce purchases

19 20 21 22 19 20 21 22

== COVID-19 Impact (% growth vs previous year)
- - Baseline forecast (% growth vs previous year)

19 20 21 22

19 20 21 22

19 20 21 22

=IQVIA
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IQVIA developed 3 scenarios for COVID-19 impact
* * *

Product
stocking

Delay in
product
launches

Fall in income

levels?

Impact of
guarantine on
purchases?3

Price control

: 2
regulations &

Impact, to a large degree, already observed in March data, to be partially compensated in future months.

\ 4

= No launches for 2 months
= 100% rebound, with a 180-day delay

$
Negative GDP impact from Apr/20 to
Sep/20, using IMF* COVID-19 forecasts
for global economy as a basis

¥
= Quarantine in force until April/20,
rebound ~75%
= ~35% drop in new therapy starts
(mostly RX)
= ~10-20% drop in pharmacy purchases

\ 4

Price control measures in place for 2
months (applicable to Brazil forecast

only)

Considered similar in all scenarios.

L & 4

= No launches for 6 months
= 75% rebound, with 180-day delay

\ 2 4
Negative GDP impact from Apr/20 to
Dec/20, using IMF* COVID-19 forecasts
for global economy as a basis

&
= Quarantine in force until May/20,
rebound ~50%
= ~35% drop in new therapy starts
(mostly RX)
= ~10-20% drop in pharmacy purchases

4§

Price control measures extended to 6
months (applicable to Brazil forecast

only)

(1) This event would also include any impact to volume as a result of loss of payer coverage in the retail market
(2) Drop in new therapy starts is partially compensated by use of telehealth, considered in the model
(3) Drop in pharmacy purchases partially offset by use of B2C e-commerce, considered in the model

* IMF 2020 GDP forecasts — Brazil: -5.3%; Mexico: - 6.6%; Argentina: -5.7%,; Colombia: -2.4%; Chile: - 4.5%, Ecuador: - 6.3%, Peru: -4.5%; Uruguay: -3.0%; C.A. + D.R.: - 3.0%; LATAM: -5.2%

44§

» No launches for 12 months
= 50% rebound, with a 180-day delay

34§
Negative GDP impact from Apr/20 to
Apr/21, using IMF* COVID-19 forecasts
for global economy as a basis

349
= Quarantine in force until July/20,
rebound ~40%
= ~35% drop in new therapy starts
(mostly RX)
= ~10-20% drop in pharmacy purchases

448§

Price control measures implemented
during all 2020 (applicable to Brazil
forecast only)

=IQVIA



LatAm COVID-19 scenarios

Non retail market growth forecast by scenario (%) — Constant USD

14% - v
A N\
A\ JNEN
12% -+ \\\\\ 111
+
IS = +108% +10.4%
10%_ \\\\ \\ ”’,’ i s\~s§3<:~—~-~~i
\ \ +95% 4 g & -
ANEEN «+8 20 .
8% 1 RN e R Baseline
\ \ /7 , .
VN7 L7 Baseline forecast
0f - \ .
6% +6.3% 7 — — Low impact forecast
\ 7 . .
\L’ = = Medium impact forecast
4% - “ o
+4.0% = = High impact forecast
2% A
0% T ! ! ! I
2018 2019 2020 2021 2022 2023

LATAM forecast includes Brazil, Mexico, Argentina, Colombia, Chile, Ecuador, Peru, Central America + Dominican Republic and Uruguay

2018 and 2019 growth rates calculated from local audits Brazil, Colombia, Ecuador, Mexico, Peru, MAT December-2019. Argentina, Chile, Central America and Dominican Republic estimated values.
Exchange Rates: Brazil 4.12, Mexico 19.25, Argentina 59.27, Chile 755.75, Uruguay 37.49, Colombia 3,403.56, Peru 3.36, Ecuador 1.00, Central America 1.00, Dominican Republic 52.82
Baseline forecasts from Market Prognosis March/2020 Edition for Argentina, Brazil, Chile, Colombia, Mexico and Peru. Central America, Ecuador and Uruguay growth estimates calculated by local IQVIA teams

2024
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F2F contacts with physicians suffered a big drop due to the pandemic, and
labs had to shift to remote visits and events to maintain medical promotion

Physician visitation and events — F2F vs remote — Comparison of 30 cumulative days

A =—F2F visitation and medical events
a —Remote visitation and medical events

\ 4

e aa
—
Y Y \Y \Y L \ N N N N N 3
SN\ SIS S S R R P
LR R AN AR o \Qx* QQ qyﬁ

‘ - 2 F visitation and medical events

* = Remote visitation and medical events

& & & & < Q& ) S > > ) rzﬁ
X i Lol s PO X
P S P U o @ ,ﬁ, R .

YV

- 2F visitation and medical events
= Remote visitation and medical events

Source: ChannelDynamics

=[2F visitation and medical events

‘ @ ' —=Remote visitation and medical events
4 13
~* ’i
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CENCA Regional Outlook

Javier Villacorta
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The regional Pharmaceutical Market in three perspectives
Central America & The Caribbean

The Market Navigating Growth

as we used @ through @D scenarios

to know COVID-19 for
CENCA

Pre-COVID During-COVID Post-COVID

COVID-19 Market Impact - w/e May 07, 2020 é I Q V | /.\
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First, how was the performance of the Pharmaceutical Market
before the pandemic?

The Market
as we used
to know

Pre-COVID

COVID-19 Market Impact - wle May 07, 2020 =|QVIA
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The market as we used to know (Pre-COVID)

Therapeutic areas

Which indication groups are

driving the retail market? .
Top 15 companies

Which are the top players in the
CENCA's market?

Product type (B, BGx, Gx)

How has each product type performed?

Growth drivers

What drives growth in the

What is the market trend for
retail market? Pharmacy Chains and Independent
Pharmacies?

The market as
we used to know
:
Pre-COVID

Market Growth

How is the performance of
the CENCA pharmaceutical
market?

How was the start of the year
for the pharmaceutical
industry?

COVID-19 Market Impact - w/e May 07, 2020 é I Q V I /.\



The market as we used to know (Pre-COVID)

Market Growth The market as
How is the performance of 4 we used to know
the CENCA pharmaceutical all
market? Pre-COVID

COVID-19 Market Impact - w/e May 07, 2020

=IQVIA
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The Dominican Republic still leads the market with US$740 millions

Regional retail market mainly driven by a price increase
Total Retail Pharmaceutical Market

$ | Values (Millions, USD) 2017 - 2019 c%o Units (Millions), 2017 - 2019

| Casm—y YoY  CAGR | Gaa—y YoY  CAGR
$3,314  (18-19) (17-19) 317.4

(18-19) (17-19)
$3,170 304.1 304.8

22.3% 0 0 0 0,
‘ﬁ‘ 21.7% 22.7% ($740) 3.0% 4.5% ‘Ql’. 5.9% 3.2%
AL (3677) ($719)
() P 18.9% e 4.4%  2.7% a5 05%  3.8%
] ($593) ($598)
16.7% 4
; 7o) (1$752)Z; ($554) 3.0% -1.6% - 15.0% 8.4%
- ($572) -
PN 123% 13.1% 1&3‘;{" 7.4%  7.5% - 40%  -2.0%
- ($385) ($414) ($445) I
5 12.4% 12.6% 12.2% 07%  2.0% - 31%  2.7%
I’ ($387) ($400) ($403) =
r Y 90% 9.4% 10.0% 9 9 et 9 -1.19
Sl (3279) ($299) ($332) 11.1%  9.0% a 25% -1.1%
- 7.1% 6.4% 6.5% 6.4% -1.4% » 15% -1.2%
MAT December 2017 MAT December 2018 MAT December 2019 MAT December 2017 MAT December 2018 MAT December 2019

Il Dominican Rep. M Guatemala [l Costa Rica Il Honduras Bl Panama B El Salvador M Nicaragua

Source: IQVIA Databases PMCA MAT December
YoY: Year-over-Year growth, CAGR: Compound Annual Growth Rate

COVID-19 Market Impact - w/e May 07, 2020 :é I Q V I /-\



OTC products recovered from their 2018 slump, while Rx drugs
kept growing => resulting in a better 3-year CAGR performance

Audited Retall - Rx and OTC Pharmaceutical Market

S | values (Millions, USD), 2017 - 2019

YoY CAGR
$3,314  (18-19) (17-19)

$3,170 11.3%

$3,115

($374) ($359)
88.0% 88.7% 88.7% 45% 3.5%

($2,742) ($2,811) ($2,938)

MAT December 2017

MAT December 2018 MAT December 2019

M otc M Rx

Source: IQVIA Databases PMCA MAT December
YoY: Year-over-Year growth, CAGR: Compound Annual Growth Rate

COVID-19 Market Impact - w/e May 07, 2020

czéo Units (Millions), 2017 - 2019

317.4

YoY  CAGR

(18-19) (17-19)

304.1 304.8

7.4% 2.1%

73.9%
(234.7)

74.7%
(227.8)

73.9%
(224.7)

3.0% 2.2%

MAT December 2017

MAT December 2018 MAT December 2019

=IQVIA
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The market as we used to know (Pre-COVID)

Growth drivers

What drives growth in the
retail market?

The market as
we used to know
Pre-COVID

COVID-19 Market Impact - w/e May 07, 2020

=IQVIA
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The retail segment grew 4.3% in values during the last year, being
volume increase & new launches the main drivers of such growth
Audited Retail Market - Growth drivers

Variables affecting YoY value growth, 2018-2019

A SHC

C$

Price effect Volume effect Launch effect Discontinued effect Total Growth

Source: IQVIA Flexview MAT December 2019

NOTE: Price effect: increase in the price of existing packs in the market,

Volume effect: increase in supply due to increased demand of existing packs in the market,
Launch effect: increase due to the introduction of new packs into the market.

Discontinued effect: decrease due to the discontinuation of packs off the market

COVID-19 Market Impact - w/e May 07, 2020 é I Q V I /.\
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The market as we used to know (Pre-COVID)

Product type (B, BGx, Gx)

How has each product type performed?

B

The market as
we used to know
Pre-COVID

COVID-19 Market Impact - w/e May 07, 2020

=IQVIA
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Branded Generics represents the majority of the market +50%
with good short (+6.9%) and long (+5.4%) term performances

Audited Retail Market — Portfolio Structure

$ Values (Millions, USD), 2017 - 2019 czéo Units (Millions), 2017 - 2019
YoY CAGR YoY CAGR
317 (18-19) (17-19)

$3,314 (18-19) (17-19)
4.1% 3.1% 304 305

3.3% 1.5%

$3,170

$3,115

53.3% 6.9%  5.4%
51%  3.1%

[0)
52.1% ($1.766)

51.0%
($1,651)

($1,590)

40.1% 1.6%  0.4%
3.0%  1.0%

41.3%
($1,330)

42.4%
($1,309)

($1,320)

MAT December 2019

MAT December 2017 MAT December 2018

MAT December 2019
I Generics M Branded Generics M Brands

MAT December 2017 MAT December 2018

Source: IQVIA Database PMCA Retail Market
Year-over-Year growth, CAGR: Compound Annual Growth Rate;
Branded Generics: Branded copies of originators (second or higher brand of the same non-patented molecule) Generics: Copies of LOE molecules commercialized without any distinctive name

COVID-19 Market Impact - w/e May 07, 2020
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The market as we used to know (Pre-COVID)

COVID-19 Market Impact - w/e May 07, 2020

Therapeutic areas

Which indication groups are
driving the retail market?

1)

The market as
we used to know
Pre-COVID

=IQVIA

32



Mostly, chronic treatments are growing faster than the market;
driven mainly by Cardiovascular and Diabetes due to their size

Audited Retail Market - Performance by Indication Group

Values (USD), 2019

CAGR'’17-19

11% - Avg. Market
10% A
9% A
8% H
7% 1 Cardiovascular
6% -
504 Antiepileptics

. ) Contraceptives
4% A Anti-inf, and antirheum.

3% 1 Psycho-peptic

% - Dermatologics . .
2% 9 Gastrointestinal

1% A Vitamins and S. Genecological
Asthma and Epoc Nutrition
0%

Antithrombotic

Antidepressants

Diabetes

Analgesics

Antidiarrhea ’

Q 100 Mn USD

The size of the bubbles represents sales

-3% -2% -1% 0% 1% 2% 3% 4% 5% 6% 7%

YOY '18-'19
Source: IQVIA Databases PMCA MAT December
YoY: Year-over-Year growth, CAGR: Compound Annual Growth Rate
CNS: Central Nervous System, M&W Health: Men & Women Health

COVID-19 Market Impact - w/e May 07, 2020

b Nasal and throat
106 Antiinfectives & av. Ear and eyes Influenza and exp.
- 0 T

10%

11%

12% 13%

. Chronic
. Acute

19)Ie|\ bBay

14% 15%

=IQVIA

33



The market as we used to know (Pre-COVID)

Top 15 companies

Who are the top players in the
CENCA's market?

The market as
we used to know
Pre-COVID

COVID-19 Market Impact - w/e May 07, 2020

=IQVIA
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Multinational companies leading the region
Performance by Company — Top 15 Retail Market (RX + OTC)

Abbott

> Megalabs

Y 4

B
SANOF| @
R =

@ .

PeG

‘ N D = o
AstraZeneca ASOFARMA . a8

hKline  grupo unipharm I
...por un mundo sano

MSD

PMEBRUK procars

Ventas M$ 196.3 | 177.5 | 155.5 | 136.7 | 129.3 97.3 92.1 90.4 83.4 79.7 76.0 72.0 64.1 61.5 60.6
sElieeEelnis 59% | 5.4% | 4.7% | 41% | 3.9% | 29% | 2.8% | 2.7% | 25% | 24% | 23% | 22% | 1.9% | 1.9% | 1.8%

Yo¥ 42% | 45% | 1.6% | 4.7% | 13.2% | -1.3% | -0.2% | 8.1% | 6.2% | 6.6% | -7.4% | 9.3% | 1.2% | 0.8% | 8.5%

2018-2019

CAGR
2017-2019

3.3% | 2.3% | -0.3% | -2.7% | 12.1% | -3.4% | -3.5% | 9.1% | 6.3% | 6.5% | -5.2% | 46% | 1.9% | 1.7% | 4.5%

Source: IQVIA Databases PMCA MAT December
COVID-19 Market Impact - w/e May 07, 2020 _'
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The market as we used to know (Pre-COVID)

=

The market as
we used to know
Pre-COVID

COVID-19 Market Impact - w/e May 07, 2020

Channel Trends

What is the market trend for
Pharmacy Chains and Independent
Pharmacies?

=IQVIA
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Pharmacy Chains dominate the region with a growing trend
Audited Retalil Market — Market Channels

$ Values (Millions, USD), 2017 - 2019

zéo Units (Millions), 2017 - 2019
YoY CAGR

YoY CAGR
(18-19) (17-19)

$2,462  (18-19) (17-19) 241
232 229

$2,361

$2,343

26.0%
(Zgég‘g ($641)

- 0 -
29.9% 1.8% 4.3% +4.1% -2.9%

($700)

74.0%
70.1% 72.4% ($1,821) +6.6% +5.3%

($1,643) ($1,708) +5.9% +4.7%

MAT December 2017 MAT December 2018 MAT December 2019

MAT December 2017 MAT December 2018 MAT December 2019

I ndependent Pharmacies Il Pharmacy Chains

Source: IQVIA Database PMCA Retail Market
*Data without the Dominican Republic
Year-over-Year growth, CAGR: Compound Annual Growth Rate;

COVID-19 Market Impact - w/e May 07, 2020
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Pharmacy Chains dominate the region
Honduras with the most aggressive Chain’s dominance
Audited Retail Market — Market Channels

Channel's Structure ‘w. Channel's Structure == Channel's Structure « Channel's Structure

Guatemala Costa Rica — Panama 5 Honduras -
$437 $369 $291 $295 $403

gaog  $42l $344 : $284 o $373

. $336

$343

Mat Dic. Mat Dic. Mat Dic. Mat Dic. Mat Dic. Mat Dic. Mat Dic. Mat Dic. Mat Dic. Mat Dic. Mat Dic. Mat Dic.
2017 2018 2019 2017 2018 2019 2017 2018 2019 2017 2018 2019

Source: IQVIA Database PMCA Retail Market
Year-over-Year growth, CAGR: Compound Annual Growth Rate; Ch ai ns _ In d ep _
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The market as we used to know (Pre-COVID)

The market as
we used to know
Pre-COVID

COVID-19 Market Impact - w/e May 07, 2020

How was the start of the year
for the pharmaceutical
industry?

=IQVIA
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The Retall Pharmaceutical Market was expected to grow +2.0 % in values.
Pre-COVID scenario

$ | Values (Millions, USD) 2017 - 2019

+2 9%
@ /—.—¢ / Growth Projections in Values
$3,509 nnl]l] (Pre-COVID Scenarios)
$3,314 $3 379
p 22 a0 09 20 22.2% ountry / Growth MAT 2019 | MAT 2020 | MAT 2021
g ¢ o <» Dominican Rep.  3.0% 1.2% 4.1%
18.9%
) = s (660 (©) Guatemala 4.4% 3.2% 2.9%
— . 1650 16.5% "= Costa Rica 3.0% 0.4% 4.0%
= Sy ($556) (Eort) R
= o w« Honduras 7.4% 0.5% 4.0%
PN 13.4% 13.2% 270 -
w L) ($447) ($464) " Panama 0.7% 2.7% -1.1%
; 12.2% 12.2% A -
< e (541 o < El Salvador 11.1% 4.0% 3.4%
: 0] 345) ($357) -
Z s o6%. —a - Nicaragua 6.4% 3.4% 14.9%

MAT December 2019 MAT December 2020 MAT December 2021

Il Dominican Rep. M Guatemala [l Costa Rica Il Honduras Bl Panama B El Salvador M Nicaragua

Dynamics and Perspectives of the Pharmaceutical Market — December 2019 — | Q V I A




Now, how has the CENCA's pharmaceutical market been affected
by the COVID-19 pandemic?

Navigating

@ through

COVID-19

During-COVID

COVID-19 Market Impact - w/e May 07, 2020 é I Q V | /.\



COVID-19 effects on the Pharmaceutical market

Impact by Product Type

and Therapeutic Segment

How has volume sales evolved during the
development of COVID-19 in CENCA ?

COVID -19

market effect

Compared to the previous
year, what was the impact of
COVID-19 in March and April?

COVID-19 Market Impact - w/e May 07, 2020

The market as
we used to know
Pre-COVID

Impact on Sales’ Channel

What was the impact of COVID-19 for
Pharmacy Chains and Independent
Pharmacies?

How has COVID-19 affected
industry dynamics?

=IQVIA
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COVID-19 effects on the Pharmaceutical market

COVID -19

market effect

Compared to the previous nm]ﬂ
year, what was the impact of
COVID-19 in March and April?

COVID-19 Market Impact - w/e May 07, 2020

The market as
we used to know
Pre-COVID

=IQVIA
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March with +26% growth due to panic purchases and consumption
Increases — April with an even higher decrease vs same month 19’
COVID-19 Regional Impact

Monthly Evolution - Millions of US$ Mar20 vs Mar19
a0 505 541 510 050 /|, 29.7%

41.4
. . . . Apr20 vs Mar20

_240
3“’ Feb-19 Mar-19 Apr-19 Feb-20 Mar-20 Apr 20 W -36.9%
$348
Monthly Evolution - Millions of US$ Mar20 vs Mar19
422 478 444 453 935 9. A 11.8%
s S25 S 6268 _ HEEBEDE & rerowsve
Feb-19 Mar-19 Apr-19 Feb-20 Mar-20 Apr20 @ -25.8%
Monthly Evolution - Millions of US$ Mar20 vs Mar19
47.6 P 0
29.8 292 33 4 27.9 20.0 63.0%
j - . Apr20 vs Mar20
Feb-19 Mar-19 Apr-19 Feb 20 Mar-20 Apr 20 W -39.2%
Monthly Evolution - Millions of US$ Mar20 vs Mar19
569 639 590 592 (o4 /™, 22.7%

47.9
EEEElE e

Feb-19 Mar-19 Apr-19 Feb-20 Mar-20 Apr 20 W -38.9%

Feb-19Mar-19 Apr-19 Feb-20Mar-20 Apr-20

Source: IQVIA Databases PMCA — Total Retail Market

COVID-19 Market Impact - w/e May 07, 2020 é I Q v I /.\
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Main drivers of April’s fall: buyer’s March “overstock”, countries
lockdowns and a fall in overall consumers purchasing power
COVID Evolution in the region

Segmentation according to their
relationship with COVID-19:

Pre COVID-19 Post COVID-19
+18.8%
200 1~ : :
Direct Indirect
a Relationship Relationship
n
= 150 A
[T,
© Relationshi Medications tl\:ggtrrilcj;?ié? tthhee
(7)) with P directly linked to Medications linked revention of
< COVID-19 COVID prevention to the treatment of EOVID nor to the
S and / or symptom risk groups ’ .
= 100 - treatment of risk
= management groups
= 1
N—r
(7]
Q
@ 50 4 Fever Diabetes Skin Care
n Examples Respiratory Cardio Deodorants
Antivirals Asthma EPOC Dry eye products
B
0
jan-20 feb.-20 mar.-20 apr-20

—— Direct —— Indirect —@— Not Related

Source: IQVIA Databases PMCA Total Market

COVID-19 Market Impact - wie May 07, 2020 - | Q \/ | /_\ 45



Prescriptions in the region with a -50% decrease vs pre-COVID’s
average — Derma, Ophtalmo, and Odonto the most impacted

Impact on Prescriptions Impact on Prescriptions
By country By specialty
Average ) 0. Derma.
Pre-COVID 64.1%
-54.2% Ophtalmo.
_53.4% Odonto.
B March vs Avg.
Bl April vs Avg. -50.5% General Ph.
-49.8% Pedia.
-48.6% Trauma.
_48.1% Gastro.
Gyneco.
-65 1 -63% Internal Med.
-0 - -680
N e Otorhino.

COS ESV GUA HON NIC PAN  CENCA

Source: PBS Central America

COVID-19 Market Impact - w/e May 07, 2020 é I Q v I /.\
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COVID-19 effects on the Pharmaceutical market

Impact by Product Type

and Therapeutic Segment

How has volume sales evolved during the
development of COVID-19 in CENCA ?

B

The market as
we used to know
Pre-COVID

COVID-19 Market Impact - wie May 07, 2020 - | Q \/ | /_\ 48



Branded Generics was the most affected category due to the
pandemic, Generics also returned to Pre-COVID’s average in 2020

Covid Effect according to the product’s type

+27% * @
$348 Vs. Avg.
+39.9%

Variation vs Pre-COVID Months Avg.

oata 18 cun | = o [ pan oo

)

(7))

D

(0] Vs. Avg.

S ; March 42.2% 22.2% 67.0% 42.4%
8 -3.2% Generic

S April 6.1%  -165%  4.6% 0.0%
=3 -23.3% UMW March  22.2%  10.0%  50.4%  32.0%
3 eneric April  -29.3% -18.7%  -7.8%  -23.7%
()

- -10.0% March  21.5%  17.6%  55.3%  44.8%

Brands

April -15.1%  -11.5% -6.6% -3.3%

Avg. Pre-COVID mar.-20 apr-20

B Generics [} Branded Generics [Jl] Brands

Branded Generics: Branded copies of originators (second or higher brand of the same non-patented molecule) Generics: Copies of LOE molecules commercialized without any distinctive name
Source: IQVIA Databases PMCADR
Avg. Pre-COVID = January 2020 and February 2020 average

COVID-19 Market Impact - wie May 07, 2020 =|QVIA



Cardio, Vitamins, and Respiratory with the highest sales during
Covid19 onset — Chronic products returned to Pre-COVID’s avg.

Covid Effect in the Retail Market - millions of US$

USs$ A % Change
$13.6 70% 62% T
14 - ’ - 70
w g) 12 T r 60
= < 10 L 50
Q2 s - 40
P
o O 61 - 30
© 9‘.) 4 - - 20
=2 | I
o 2 10
0 - L0
Cardiovasc. Vitamins & Influenza & Antiinfectives Diabetes Analgesics Nutrition Asthma & Nasal & Antihistamines
Suplements Expectorants Antivirals EPOC Throat Prep.
Uss$ A $0.7 % Change
1 $0.1 6% - 10
: 0% 1%
02 0| Ts01 9% I & O
22 .. : $0.4 -16% % |
&S 2 - $0.9— -$0.3
=0 - -20
g0 ]
< b .4 1 - -30
o
-5 L -40

Source: IQVIA Databases PMCADR
Avg. Pre-COVID = January 2020 and February 2020 average
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COVID-19 effects on the Pharmaceutical market

Impact on Sales’ Channel

What was the impact of COVID-19 for
Pharmacy Chains and Independent
Pharmacies?

The market as

we used to know
Pre-COVID

COVID-19 Market Impact - w/e May 07, 2020 é I Q V | /.\
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Both Pharmacy types affected by COVID-19’s effect
Independent Pharmacies’ sales with a higher impact in April 2020

Evolution by Pharmacy Type

COVID Effect in Pharmacy Chains
Millions of US$

SRR e
$196

Pre-COVID Avg. Mar-20 Apr-20
Sales Trend in Pharmacy Chains
Millions of US$
+28%
e ——— = = = = = = _A
-15%
Pre-COVID Average = = = = -
Jan-19 feb.-19 Mar-19 Apr-19 Jan-20 Feb-20 Mar-20 Apr-20

Source: IQVIA Databases PMCADR
Avg. Pre-COVID = January 2020 and February 2020 average
COVID-19 Market Impact - w/e May 07, 2020

COVID Effect in Independent Pharmacies

Millions of US$
$58 $66 ’

Pre-COVID Avg. Mar-20 Apr-20
Sales Trend in Independent Pharmacies
Millions of US$
+15%
L e O N N N N e R R R V——-\
-20%
Pre-COVID Average = = = = -
Jan-19 feb.-19 Mar-19 Apr-19 Jan-20 Feb-20 Mar-20 Apr-20

=IQVIA
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COVID-19 effects on the Pharmaceutical market

The market as
we used to know
Pre-COVID

COVID-19 Market Impact - w/e May 07, 2020

How has COVID-19 affected
industry dynamics?

=IQVIA
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COVID-19 has changed the industry’s dynamics, promoting and
accelerating the use of digital technologies

Increase in

118% ovcona

volume

Remote Detailing

S

Apr* 2019 vs Apr* 2020

Shifting to digital promotion, mainly phone
and e-detailing

Correct planning is necessary to avoid
physicians perceiving it as intrusive

20%

eCommerce

Growth of
e-commerce N\

channel volume | |
sales

Mar* 2019 vs Mar* 2020

Before March 2020 (start of COVID-19)
main pharmacy chains reported that 10%
of their volume sales were done through
eCommerce

Increase access Hundreds of
Lo physicians are =1
to telemedicine being enrolled

in telemedicine —
platforms

Telemedicine

“Expenditure reduction B
without restructuring” J: @

Industry Response

Tech companies like Doc.com,
Blumedica, Byprice and some others are
offering telemedicine services

Pharma companies are promoting to their
physicians visited

“Shortage concerns caused
operational schemes
diversification”

Distribution Chain

|+ Bt

Measures to guarantee employee security
and commitment through committees

Acceleration of the transition to hybrid
promotional models (Multichannel

Marketing)

PS P programs are also
increasing the use
of technology

Patient in the center

Patient support

Wholesalers increase inventory levels to
secure supply to pharmacies

Partnerships and new platforms were
created by stores for delivery options

Source: IQVIA Database PMM, ChannelDynamics, National News outlets, IQVIA CENCA Newsletter, Primary research

COVID-19 Market Impact - w/e May 27, 2020

Technology has been applied with higher
importance in main patient programs:

- Remote monitoring devices

- Applications to monitor and activate the
patient

- Telemedicine (nurses and physicians)

=IQVIA
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Lastly, what is the outlook for the CENCA's market after the

pandemic?

COVID-19 Market Impact - w/e May 07, 2020

Growth

scenarios
for Cenca

Post-COVID

55



Expected future trends in face of COVID-19 (Post-COVID)

Forecast Scenarios
Retail Market

Three Different scenarios assessing
COVID-19 medium terms impact

Key Events Final Expectations
What major events will have Short and Mid term expectations for
an impact in market the pharmaceutical market
performance?
Growth
Scenarios for
CENCA
Post-COVID

COVID-19 Market Impact - w/e May 07, 2020
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Expected future trends in face of COVID-19 (Post-COVID)

Key Events
What major events will have
an impact in market
performance?

Growth

Scenarios for
CENCA
Post-COVID

COVID-19 Market Impact - w/e May 07, 2020

=IQVIA



Three scenarios were made according to the level of the events’
Impact

Low Impact Medium Impact High Impact

Description of the event . : :
Scenario Scenario Scenario

Product One-time phenomena that happens during initial 1-3 months : Movement in anticipation to potential shortages and quarantines, already observed in the
- of 2020, where patients/consumers stock up on RX/OTC i Retail markets from January to March. In April, however, market is expected to slow down
stockpiling . o . ,
products for fear of stockouts. : after readjusting to previous months’ demand
Delay in product Pharmaceutical companies delay planned product ' No launches in 2 months ' No launches in 6 months %Oﬁ?ggumhes n 12
launches launches, including new molecules and generics. i* 100% rebound e 75% rebound
| ; * 50% rebound
Sales reps, KAMs and MSLs reduced their visits to : Loss of 35% of patients : Loss of 35% of patients i Loss of 35% of patients
physicians, pharmacies, hospitals and KOLs in RX segment due to fall of {in RX segment due to fall of |in RX segment due to fall of
Impact of Depending on drug/product type: 1) decreased number of imedical appointments imedical appointments medical appointments
ugrantine on new patients entering the market 2) reduction of non- i+ Loss of 10%~20% of i* Loss of 10%~20% of * Loss of 10%~20% of
qurchases essential OTC products. 3) pharmacy inventory out-of- i visits to pharmacies in RX ivisits to pharmacies in RX |visits to pharmacies in RX
P stock increases. iand OoTC rand OTC and OTC
Telemedicine is increasing its presence due to the lack of i Quarantine measures until i+ Quarantine measures until i+ Quarantine measures until
physicians iApriI/ZO, rebound < 75% iMay/ZO, rebound < 50% July/20, rebound < 40%
: . i+ México suffers an 1+ México suffers an * México suffers an
Patients have reduced income to purchase drugs as a result ! . . ! : : : :
of economic recession therefore the volume of drug { economic recession all { economic recession all economic recession all
Fall in income urchases is neaatively affected i 2020 equal to IMF i 2020 equal to IMF 2020 equal to IMF
levels* llom act ma differgb druy type (ex .Brands vs. Generics vs i forecast* of CENCA GDP | forecast* of CENCA GDP forecast* of CENCA GDP
P ya y drug typ ' ' i in the context of COVID-19 | in the context of COVID-19 in the context of COVID-19
Brand Generics) | . . . -
i crisis i crisis crisis
Price impact Potential adjustment in price as a function COVID-19. | * Prices are increased after N P.I’ICES are increased after i Pn(_:es are not increased
1 2months i six months during 2020
Lack of access to | Drugs are not available in public institutions due to
drugs in public reduced public funding, therefore Out-of-Pocket will be | Low | Medium High
institutions mainly focused on generics i i

* International Monetary Fund 2020 GDP forecast for CENCA: -6.6% —= I Q \/ I Am
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Expected future trends in face of COVID-19 (Post-COVID)

COVID-19 Market Impact - w/e May 07, 2020

Growth
Scenarios for
CENCA
Post-COVID
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Even though the COVID-19 crisis, it Is expected that the Retall
market would continue growing constantly from 2021 on

Retail market growth forecast by scenario (%)

2.8%

12.3% 4’47‘4::25%
_/ 2 204 1.8%
1.4%

-~

/1.2%

3.0 -
25
-
2 20
(@)
L 151
(@]
[ €
éé 1.0 -
S 05
52 0.0
L 20
< 057
a
N -1.0 -
)
15 A
2.0
25 -

4-2.2%
L~

20 2021 2022

-0.4%

@ — Pre COVID
— Low Impact
. l — Medium Impact
— High Impact

COVID-19 Market Impact -

FORECAST

w/e May 07, 2020 é I Q\/ I /-\
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In 2020 the Retail sector will have a contraction in its growth,

however in the coming years will recover at rates of +2% to 2.5%

Retail market trend (Values Constant USD, Millions) 2018 - 2023

Forecast

$3.6 (2.0%)

$3.60 -

&5 (8.l
$3.55 - N

$3.50 A

e
—_—
e
—_—
—_—
—_—
—
—
—
—
—_—
—
e

%3454 T

$3.4 (2.0%)
$3.40 - L e

$3.35

—— Il

1 $33(45%) e ———— 77
/

=S

$3.30 7 ———___ T T T -

USD % Bn (% Growth forecast)

$3.20 -

—

$0.05/— $3.2 (-2.2%)

$3.3 (1.2%)

\\

$3.5 (1.8%)

$3.25 A --m--————""""""" $3.3 (1.8%)

$0.00

—@— Baseline — A — Low impact forecast —® — Medium impact forecast — M- High impact forecast
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Expected future trends in face of COVID-19 (Post-COVID)

Final Expectations

Short and Mid term expectations for the
pharmaceutical market

Growth
Scenarios for
CENCA
Post-COVID

COVID-19 Market Impact - w/e May 07, 2020 é I Q v I /.\
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COVID crisis requires PharmaCos to rapidly adapt go to market
models, considering short and mid-term initiatives (1/2)

~— Short term

Understanding  Develop detailed demand forecast for key

roducts
product demand g S _
& supply * Perform a distribution analysis at PoS / HC
facility
HCP * Acceleration of non-personal engagement
engagement Initiatives (from pilot to action)
strategy » Provide appropriate technology platforms for

engagement

« Segmentation in the new reality — greater focus
of digital attributes understanding — to optimize
effort

COVID-19 Market Impact - w/e May 27, 2020

L. Mid term —

Review key products forecasts and budget for 2021
and 22

Revision of resource allocation & major initiatives /
project investment decisions

Full MCM approach — remote interactions
becoming the new normal?

Orchestrate from “digital experience” to full MCM
approach

HCPs potentially requiring support in patient
management with an increase in eHealth
solutions (e.g. eltele-health patients visits,
remote monitoring of adherence, virtual clinical
trials, PSP apps for patients).

=[QVIA =«



COVID crisis requires PharmaCos to rapidly adapt short and mid-
term initiatives (2/2)

Launch
strategy,
planning &
execution

Payer and
market access
insight /
strategy

COVID-19 Market Impact - w/e May 27, 2020

~— Short term

« What to do with products “ready for launch”?
— decisions regarding when and how

« Elements to consider

» Restricted F2F promotion
» Access restriction

* Revisit HTA strategies/submissions for
potential adaptations to COVID-19 (e.qg.
healthcare efficiency, de-hospitalization, etc...)
and/or more stringent payer environment

* Re-evaluate ideal timing for HTA submissions

ﬁ

— —

Re-evaluation of digital promotion approach, with
potentially higher and richer mix of non-personal

Mid term

Re-phase launch timings, considering potential
field force bottlenecks

Revise resource allocation and product uptake
forecasts post-COVID

Re-phase HTA timings, considering potential
payer bottlenecks

Consider greater focus on decentralized access
strategies as a result of likely economic downturn

Revise resource allocation and product uptake
forecasts post-COVID

=[QVIA =
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...and to help you
moving forward




New services and data

Coming soon on our Pharmaceutical Market

New services to increase Insights

Data audit __|Focus | Expected date Expected date

New Data audits to increase our coverage

DDD in Dominican Territory sales data Jan 2021 PDS Patient Daries Patient disease June 2020

Republic Study management and

Public Hospital data  Public Hospital data ~ July 2020 journey

by country Audit (Oncology, RA, Power Bl integration  Sales and marketing July 2020
Hep C, MS) dashboards teams

Non Retail Channel Hospital data public ~ Jan 2021 Remote detailing Sales force digital April 2020
and private markets promaotion

PBS national Prescriptions October 2020 OCE orchestrated CRM powered by April 2020

projected data national data customer Saleforce
projections engagement

Consumer Health OTC and Consumer  October 2020 Therapy Forecast Market understanding  April 2020

data

health products

(disease
management, patient
journey, Brand
awareness)

=IQVIA
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Q&A session




Thank yout

Javier Villacorta
Manager CENCA

Javier.villacorta@iqgvia.com

Xavier Valdez
VP Technology and consulting

xavier.valdez@igvia.com

Mario Muniz
General Manager North LatAm

mario.muniz@iqvia.com
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